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spark Getting to the truth of how the UK is feeling

Real emotions, Real change

Spark Emotions is a global insight
agency with a world class

team of behavioural
psychologists and
industry experts.

By combining the power of cutting-
edge research techniques, scientific
human behavioural understanding
and market expertise, we help our
clients grow and thrive. Our
pioneering approach to insight gives

you an understanding of
your customer’s

behaviour, allowing you to

serve up engaging and innovative
solutions.

Every month, we will
be speaking to 1,000

people inthe UK to
understand how they are truly
feeling about the month ahead.
Using our unique Spark Emotional
Wheel, we will be able to

quantify the emotions

of the nation.

We will gain a broad read of how
the nation is feeling with a
particular focus on three or four of
the most important topics to your
customers.

Introduction
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We are a team of consumer psychologists and industry
leaders that help you grow your business by
understanding the science behind human behaviour

Consumer I Business

psychology growth

| I ]

| Understanding the science of behaviour |

About Spark Emotions 3 Part of the SMP Group spal'k
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spark Cost of living continues to be top of mind in
Real emotions. Real change the UK

We conducted a nationally representative survey of more than There were a number of events that would have impacted
1000 people to get to the truth of how the nation is really feeling the mood of the nation.
during these turbulent times.

4th April 13t April

15t April Survey ends According to the BBC, prices
18t March The energy price cap (the 8t April are rising at their fastest rate
All Covid travel maximum amount a utility People hoping to travel abroad for for 30 years and the cost of
reStrCI O company can charge an the Easter holidays face huge living is expected to rise even
B Gop average customer in the UK per disruption as airlines struggle to further after the energy price
eellers year for the amount of electricity deal with the number of customers cap was increased, driving up
entering the UK and gas they use) has increased because of Covid staff absences gas and electricity bills for

millions

6 April : 11 April

27th March National insurance (NI) rise starts e T Boris 12t April
Clocks go forward e to hit pay packets. Instead of - JohnsormMnos@bancellor Britain's armed forces
as daylight saving e e paying NI contributions of 12% on Rishi Sunak are among the minister told Sky News that
time 2022 begins - | P earnings.up to £50,270 and 2% on  * |5test group of people to "all options are on the table"
mear)ing longer anything-above that, employees be fined by the following unconfirmed
evenings 1st April will now pay 13.25% and 3.25% Metropolitan Police for reports of the use of

Survey begins respectively : breaking the law over chemical weapons in

-the Partygate affair BINEIE

Mood of the nation 6 ‘ part of the sMp Group SEPAFK



spark Experts at understanding emotion

Real emotions. Real change

We are experts on the brain We can quantify emotions

Our Spark Emotional Wheel allows us to plot the emotions of shoppers and
consumers by measuring 3 implicit levels within their minds:

Pleasure - How happy they feel

Excitement - How mentally stimulated.(in a good or bad way) they feel

Control - How in control they feel

- System 1 & 2
Internal & external motivation %

- Salience & attention

Emotion & reason
Implicit & explicit
Working memory 7/

Actual vs. claimed

We get to actual, not claimed, behaviour, getting to the truth is critical

Experts at understanding emotion 7 Part of the SMP Group spark



spark Cost of living bites to prompt low feelings of

Real emotions. Real change Co nt ro I

* Improved weather and longer days prompt higher feelings of Happiness and Excitement this month
»  However, increased cost of living and taxation changes mean lower feelings of Control compared to this time last year

March 2022:
Ideal score Elated
(Proud & Confident) ‘r .:
% May 2021:

Enthusiastic

May 2022:
Interested

This scale consists of a number of words that describe differentfeelings and emotions. Please indicate how you feel about
your whole world right now. Happy; Excited; In control (1 = notat all, 10 = very).

10.0

Please indicate how you feel about your

9.0 whole world right now:
8.0

7.0 oo
: 5.9
6.0 55 5.7 g 5 s 5.7 57 (1 54
5.0 :
4.0
3.0
2.0
1.0

0.0
Happy Excited In control

May 2021 (1052) March 2022 (1009)

m April 2022 (1015) May 2022 (1011)

Mood of the nation
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spark UK feels more negative now than in May 2021 -
e yhen lockdown restrictions still applied

Please describe how you feel about the upcoming month in one word or emotion (N:1011)

Positive

I I NerVOUS Average
Beﬂe a Slmﬁye

olhlng_ibaﬂuﬁaustﬂiw Bmv:lay

rea

Tired "m’ Conte
Igellef Same ”W - _ Depressed
Determined
Eigadant o U"m”a WOH'IEdMl —-Spnng Excmng
| el ed

Pessimistic

SpringBusy

Cautious

Happy.
Apprehensive = iMel looi Unoertam
i Oegponing Grateful
GoodOptimisticNeutral
2 Cont u..wl:-)fpr“Sed Same 44%
(oF]] - e

‘cited

Uncertain
Nervous ty

Indlffere Nicautious
Calm p ImIStICWQF"Fnth

Posmve e85 NDthlﬂg Summer
%rea! @ (ﬂ T' _ IBoreg
erests
Ung h| "'_ ontent ~—~Mhread | 4/ V5
| Relax: ::a ine
Upbe l Busy
Goo6 = 56d Ko mPesmmlstlc oncerned
An Ilmp u @ é Spring
Unsure| @ Frustraied

W aaaaaaa U ” E De press sed [ veeme=d
|“0u %Mﬂ:l#re e H p f |S SEE:"Q ﬁgﬂfp{\H pﬁfulScared
k- D a Wa rehensive
héensive Relue%% erents ppStressed
eutral UnSU re Trepidation
May 2021 April 2022 May 2022
Response Analysis:
Positive

Please describe how you feel about the upcoming month of May in one word or emotion.

Mood of the nation
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spar

Kk 1 in 3 UK adults have low confidence in their

~no- finances, the largest proportion seen in 1.5 years

* The number of people with low confidence is greater than those with high financial confidence for the first time ever, so

cautious shopping is likely to continue for consumers

50% —Low confidence High confidence

29%

25% N

0%

How confident are you about your finances in the month of May? (1=not at all, 10=very)
Do you expectto spend more, less, or the same amount in the month of May (compared to last month)?
, or the same amount in the month of May (compared to last month)?

Spend more Save more

Adults are once again expecting

to spend more and save less in
the month ahead as bills increase

Do you expect to save more, less

Mood of the nation 12

Partof the SMP Group spark



spar

- ON Olidays and social events

Kk Excluding bills, UK adults are spending money

What is one thing you will spend money on this month?

Savings Health’Beauty

Clothes

OutiRgs

Pub/Restaurants Presents

Takeaway 0 u S e Gambllng

\

In May 2022, UK adults expect to

H Electronlcs . . .o
S(K,F,,S,P]g o InsurancelDIYEfa,in" ﬁ spend their money in similar
cO 0 ectronics R
o Unsure rlnks Shoes dren <l e y ways to the previous month,
e:'fn eddin . .
@ fovosimert Pets Trave' Gf g yonoel focusing on holidays, clothes and
Fun “:" -:-_-_ ecorahng Investment "j;" Easter .
We ding Restioants F miure e co o : Transpor’t home improvements.
Debts S,,c,a..s,, Chlldren
Fid ast
Tkeaway Famlly A
EDIQFQY thda Transpoﬂ Fun “““““““ This month, we also see sports
ravesportlsn_'obblesay Garde"'-e'lf"‘:‘re/ Iile aB’Be and hobbies becoming a focus
Enteé’tt]amment Bgutylﬁg (?Fumm!rees as the weather improves.
ocolate
White Goods
April May /
(N:1015) (N:1011)
What is one thing you will spend money on in May? (Food and Bills are excluded)
Mood of the nation 13
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spark Warmer weather increases positivity, but the cost
oo OF living is putting a strain on finances

After a large increase in negativity for For the second month, levels of Almost 1 in 3 UK adults have low
April 2022, lighter days and better high financial confidence stay at a confidence in their finances, the
weather see negative feelings record low as Nl rises and the highest proportion of UK adults with
levelling off and the UK reports higher energy price cap increase come low financial confidence in 1.5 years.
levels of Happiness and Excitement into effect. Adults are once again expecting to
However, levels of high optimism spend more and save less in the
have increased slightly month ahead as bills increase

Mood of the nation il part of the sMp Group SPAFK
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May Bank Holiday

Bank Hollday 15 PartoftheSMPGroupspark



spark May Bank Holiday

Real emotions. Real change

With the May Bank Hollday bemg around
the corner, we wanted to knpw what UK
adults have planned for the long _
weekend/ | «-ﬂ;

We also !’ out what special food and-"
drinks people will be buying for the
occasion. | (
With the No/Low alcohol industry bemg
on the rise, will UK adults be buymgﬂ
them for the Bank Holiday ahead?

May Bank Holiday 16
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spark UK adults are open to inspiration for this May
Real emotions. Real change B an k H Vo) I i d ay

* Many UK adults will be spending the Bank Holiday at home, or looking for inspiration so retailers should be promoting garden

products and activities for the event

Nothing

Spend time with family
Stay at home

| will be working

Short break/day trip

How you can help
For events like bank holidays, we
often find that a large proportion of

Don't know

UK adults have no plans or are Relax/Rest
undecided - this group are open to
inspiration. This is where exciting Gardening

imagery and family activity ideas in
store and online can come in to play

Thinking ahead to the bank holiday on 2nd of May, what do you expect you will do on that weekend?
Responses >5% shown only

9%

9%

9%

7%

6%

6%

11%

-

\_

Gen Z are most likely to not
know what they're doing for
the May Bank Holiday,
making them the most

influenceable generation )

SEG = social economic group (based on occupation)

May Bank Holiday

Partofthe SMP Group spark



1.in 4 UK adults will be buying special food
specifically for the May Bank Holiday

May Bank Holiday 18 PartoftheSMPGroupspark



spark More than 1 in 5 of those buying food for the
—oo- Bank Holiday are planning to have a BBQ

* 1in 5 will be looking to purchase food specifically for the Bank Holiday so encourage shoppers to think about meals ideas by
placing recipes cards near BBQ products to get shoppers experimenting

~
10%

MeatCakes

Fish & Chips

Kids at home No kids at home

\Roast Dinney

Do you expectyou will purchase any special food or drink for the May bank holiday weekend that you wouldn't for a normal weekend?

May Bank Ho|iday 19 Part of the SMP Group spark



spark 1 in 10 UK adults plan to buy no/low alcohol
oo drinks for the upcoming Bank Holiday

* Those with children are more likely to be buying alcohol for the Bank Holiday, suggesting families will be putting on gatherings
and parties with friends/family
*  50% of UK men will be buying beers/lager for the May Bank Holiday

Alcohol purchases for the May bank holiday (N:1011)

TS | "ﬁ' .ﬁ]\ Kb #
Hll]w w 12% 5% 40% %

\Mlllenmals BoBoarzérS) without kids  with kids

. J

Wine Beer Spirits Pre-mixed  No/Low Alcohol  Alcopops None
drinks

1in2 1in4d
kmen women

v

Why are 1 in 10 buying
no/low alcohol?

Click below to read our recent blog
on the shift to NoLow alcohol

When thinking about alcohol forthe upcoming May bank holiday, which of the following are you likely to purchase?

May Bank Holiday 20 Part of the SMP Group Spal'k
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spark UK adults are open to bank holiday inspiration

Real emotions. Real change

Many UK adults will be spending the Bank 1in 4 UK adults will be buying special food
Holiday at home, or looking for inspiration so specially for the May Bank Holiday, and more
retailers should be promoting garden than 1in 5 of those buying food for the Bank
products and activities for the day Holiday are planning to have a BBQ

Those with children are more likely to be
buying alcohol for the Bank Holiday,
suggesting families will be putting on

gatherings and parties with friends/family

May Bank Holiday 21 Part of the SMP Group spal‘k
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Preparing for Warmer Weather

Preparing for Warmer Weather 22 Part of the SMP Group spark



spark Preparing for Warmer Weather

Real emotions. Real change

As we head into May we wanted to
understand what UK adults are doing to
prepare for the warmer weather ahead.

Our recent reports show that clothing is a top-
of-mind purchase so we find out if people will
be buying clothes from resale marketplaces
and the reasons behind this behaviour.

Last year home renovations were popular as
we headed into summer, is this the same
pattern we see this year? We also look at

where UK adults will be buying garden
furniture from.

Preparing for Warmer Weather 23
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Outlng

Pub/Restaurants Presents

TakeawayH O [j %A"e/ %ambllng

Electronics

nnnnn Health
B | rt s axhoo. 1 in 10 UK adults chose clothes

"""""" ing [] Wedding

Pets Travell_ .Qm

Investment ||||| = : | "_ rgﬁgte(r) °

b . LA QA it as the one thmg.they plan to
yI h purchase in May

Hendo
Famil
Fun C

rdenLelsure/Entertalnment

Spﬁﬁs/Hobbles

Beauty F u el Furniture
White Goods

24 Part of the SMP Group Spal'k
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spark Almost half of UK adults would be open to
oo uying clothes from resellers

* Those who say they would be open to buying from resellers do so to save money, however those who are reluctant are
mistrustful of online sellers
* Good reviews and easy return options will reduce the risk friction points for nervous and older shoppers

How likely are you to buy clothes from resale marketplaces and why? (N:1011) 289
°
. f
Very Unllkely mille?mials
- 0 P are very
> likely to
buy
755%™ 27% 18%
1 / Prefer to buy new (42%) To save money (26%) Preference (25%)
2/ Don’t need any clothes (23%) Not sure (18%) To save money (24%)
Don't trust online sellers Used before & had good
Alread th 23%
3 (13%) experience (17%) ready use them ( )

How likely are you to buy clothes from resale marketplaces (e.g., Facebook marketplace, Vinted, Depop, eBay, etc). Why do you say this?

Preparing for Warmer Weather 25 Part of the SMP Group sPark



spark Strong reviews are the most important
s copnsideration for almost 1 in 3 UK adults

* Trustis a key barrier to using resellers, so reviews are more important here than ever, but price is also still a top priority with 1in 5
UK stating it as their number 1 consideration

Most important consideration when buying any products from resale marketplaces (N: 818)

30%
20% el y

' (o] 14%
M 1 5 /o 4th Product 7'\’
Lots of good quality condition
photos
11%
1 St 5th | Delivery/free
delivery
2nd
3rd o :
6th | Detailed product‘ :_/i
description

When purchasing from resale platforms such as eBay, Facebook Marketplace, Depop, etc, which of the following are most important to you? (please choose your top 3)

Preparing for Warmer Weather 26 Part of the SMP Group Spark



spark Reviews shape consumers’ decision making and
e yroduct and brand perception

[ Social Proof J

We are strongly influenced by what others do and think and tend to copy their
behaviour

Word of Mouth Reviews/Ratings
o0 00

We trust our friends and Majority of consumers Influencers have a trusted

family so when they check reviews before network of engaged fans
recommend a product purchasing. We judge and followers. Based on this
or service, we're likely to people ‘like us’ as more trust, they can influence the

place higher value on it trustworthy than the buying decisions of their

companies/brands followers

Preparing for Warmer Weather 27 Part of the SMP Group Spark



68% of UK adults will be
undertaking a home improvement
project between now and summer

Preparing for W Weath 28
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spark More than 2 in 3 will undertake a home
wemeereene - frprovement project before summer

*  Over half of UK adults will be buying new furniture for summer so consider options for those who may need space saving
options or items with multiple functions

Which home improvement projects between now and summer will you
undertake? (N: 1011)

o . A
S6% 52% 32% | /74 7% 6% 5% )

LR = (A el

NEW, . Ba§|C Extension/ Bathroom Kitchen  Converting
furniture Garden interior/ large scale FOOMS
(indoor &/or outdoor) \ / paintiﬂg \ WOI’I( j
32%
said
none

Which of the following home improvement projects between now and summer will you undertake?

Preparing for Warmer Weather 29 Part of the SMP Group Spark



spark UK adults are more likely to buy garden furniture
wemesse 96 new compared to clothes

* Most UK adults are very unlikely to buy garden furniture from resale places like Facebook Marketplace and eBay which is

good news for brands and retailers
* Garden furniture is a big investment for many people so quality and trust is likely to be why resale places are not as popular

in this category compared to clothes

UK adults are more
Likelihood of you buying garden furniture from resale marketplaces? (N: 1011) likely to buy clothes
(18%) from resellers
than garden
furniture (11%)

63%

Very unlikely

Baby boomers = 76% Millennials= 21%

How likely are you to buy garden furniture from resale marketplaces (e.g., Facebook marketplace, eBay, Gumtree, etc)

30 Part of the SMP Group Spal'k
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spark Over 1 in 10 will be buying garden furniture for
weresrs - gummer this year

* Retailers like B&Q and Argos are a popular place for UK adults to buy garden furniture from
* Supermarkets and garden centers are also common options

Where have you bought/will you be buying garden furniture from this year? (N: 152)

Notonthehighstreet.com

John Lewis

15%

17%
Amazo nStudlo.co.uk of UK adults plan to buy
Homebavgy%ir garden furniture for
BBQ \_Summer this year )
& EIKEA o
somaUpermarkets. ) e Thd
Wllklnsons
Dunelm[ he RangesBay %
Garden céntre
&M Beds.co.uk Gardens4us
NS
“ATC JOS
NOt SUI"e S =S ket Garden
Have you bought or plan to buy any garden furniture for summer this year, if so, specifically where from? (please name the shop, website or brand) e Centre
31 Part of the SMP Group Spal'k
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spark UK adults are feeling ‘Social’ when thinking
—ewes alout preparing for summer

* UK adults report similar feelings for summer 2022 as they did last year despite the rising cost of living
*  When comparing feelings for preparing for summer and general feelings for May, scores significantly increase, suggesting
UK adults associate summer with a sense of optimism and escapism

Ideal score ra
(Proud & Confident) |

Interested

How can you help?

Promote products, activities and food ideas that
shoppers can enjoy with friends and family this
summer to facilitate social occasions

How do you feel when thinking about preparing for summer? Happy; Excited; In control (1 = not at all, 10 = very)

Please indicate how you feel about preparing
for summer:

. 6.6 6.6 6.2 6.3 6.1 60
' I I 5.1 I I 5.4 I I
Happy Excited In control

General feelings for May 2022 (1011)
B Preparing for Summer 2021 (1052)
W Preparing for Summer 2022 (1011)

Summer feelings

32
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surchases

wwww

A
68% of UK adults will be undertaking a home
improvement project between now and
summer. 56% will buy new furniture from
trusted brands like B&Q and Argos

1in 10 UK adults chose clothes as their one
thing they plan to purchase in May.
Those who say they would be open to buying
from resellers do so to save money however
those who are reluctant are mistrustful of
online sellers. Older generations are least
likely to purchase clothes from resellers

Preparing for Warmer Weather 33 part of the sup Group S|PAFK
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spark Executive Summary

Real emotions. Real change

The Mood of the Nation Bank Holidays Preparing for warmer weather

e For the second month, levels of high e Many UK adults will be spending the Bank * 1in 10 UK adults chose clothes as their one thing
financial confidence stays at a record low as Holiday at home, or looking for inspiration so they plan to purchase in May. Those who say
tax rises and the energy price cap increase retailers should be promoting garden products they would be open to buying from resellers do
come into effect and activities for the day so to save money however those who are

e However, levels of high optimism have e 1in 4 UK adults will be buying special food reluctant are mistrustful of online sellers.
increased slightly specially for the May Bank Holiday, and more e 68% of UK adults will be undertaking a home

® Almost 1 in 3 UK adults has low confidence in than 1in 5 of those buying food for the Bank improvement project between now and summer.
their finances Holiday are planning to have a BBQ 56% will buy new furniture

Summary 35 Part of the SMP Group Spal'k



spark Thank you for reading .

Real emotions. Real change

The team at Spark Emotions who broughtyou th"eﬁ'/lay edition of Mood of the Nation
combined industry expertig with consumer psychology to help get to the truth of how the
nation is feeling. o, p

¥
Evie Harris- Tara Moran Scott Willey
Jenkins .
Research Executive Senior Research ' Asgoaate Director

Executive s -
i

Get in touch with us - hello@sparkemotions.com

€

The team at Spark Emotions 36 part of the sMp Group SPPAFK
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spark what sets us apart

Real emotions. Real change

Consumer

Industry
psychology

leaders

+

growth

We understand buyers and, crucially, non buyers

Understand what
affects behaviour

Attractmore
customersto
interact

Improve the whole
journey and convert
more sales

Encourage more
shoppers to engage

spark

spark

1
1 Non -
1
1 Buyers

%

o - = o0

At Spark Emotions we feel
passionate about using all data
sources available.

Whether we are looking to drive
new shoppers to store, encourage
shoppers to visit more often, or
spend more in store it is crucial to
go beyond the traditional basket
analysis and segmentation.

Understanding the behaviours,
emotions and purchase intent of
buyers, but crucially, non buyers
(and those shopping with your
competitor or category
alternatives) is where our expertise
comes into play.

What sets us apart 38
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Thank you

email: hello@sparkemotions.com
web: sparkemotions.com
phone: +44 (0)1543 255 259

spark

Real emotions. Real change
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