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spark Getting to the truth of how the UK is feeling

Real emotions. Real change

Spark Emotions is a global insight
agency with a

By combining the power of cutting -
edge research techniques, scientific
human behavioural understanding
and market expertise, we help our
clients grow and thrive. Our
pioneering approach to insight gives

you

allowing you to
serve up engaging and innovative
solutions.

in the UK to
understand how they are truly
feeling about the month ahead.
Using our unique Spark Emotional
Wheel, we will be able to

We will gain a broad read of how
the nation is feeling with a
particular focus on three or four of
the most important topics to your
customers.

Introduction
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We are a team of consumer psychologists and industry
leaders that help you grow your business by
understanding the seience  behind human behaviour

Consumer Business
psychology +

growth

| I ]

| Understanding the science of behaviour |
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spark Fuel and food prices are likely to be a big

e concern for the UK this month

We conducted a nationally representative survey of more than There were a number of events that would have impacted

1000 people to get to the truth of how the nation is really feeling the mood of the nation.
during these turbulent times.

3rd May
21 April Survey begins
The world faces a "human 14t May
catastrophe" from a food crisis 5t Ma 7t May Inflation has hit its highest
arising from Russia's invasion of o= z/( s| ®k2 k « éhe avRrage UK house price hit a fresh level in 40 years amid the
Ukraine, World Bank president rai;e d from 0.75% to record in%pril. Prices had grown for 10 deteriorating cost of living
David Malpass has said. The 1%, their hi r;est o months in a row - the longest run since crisis. The rate shot up to 9%
World Bank calculates there sin?:e 2009 gas Bank of 2016 but growth is set to slow this year as last month - its highest level

could be a "huge" 37% jump in
food prices.

inflation and interest rates rise.

England tries to tackle
cost of living.

since comparable readings in
1982.

1st May .
26 ™ April Prices will keep rising 3 9th May 12" May BN
The board of Twitter and S..ta%higher "for 2 Activists Animal \rHospltaI COV|d_adm|SS|ons in Wale_s have
agree to a $44bn quite some-time” due to v ) Rebellion are urging dropped to t_helr Iov_vest Ievel_s for nine months.
(£34.5bn) takeover : the,high cost of raw. 3 % - ~ councils to drop meat Average daily gdmlssmns with confirmed or
offer from the “materials, Asda chairman | from school dinners at suspected Covid -19 have dropped to 16 in the
billionaire Elon Musk. Lord Rose has said. S least two days a week. week to Wednesday, the lowest daily average
'y : since mid -August 2021.
6th May
Survey ends
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spark Experts at understanding emotion

Real emotions. Real change

We are experts on the brain We can quantify emotions

Our Spark Emotional Wheel allows us to plot the emotions of shoppers and
consumers by measuring 3 implicit levels within their minds:

Pleasure aHow happy they feel

Excitement aHow mentally stimulated. (in a good or bad way) they feel

Control aHow in control they feel

- System 1 & 2
Internal & external motivation %

- Salience & attention

Emotion & reason
Implicit & explicit
Working memory 7/

Actual vs. claimed

We get to actual , not claimed , behaviour , getting to the truth is critical

Experts at understanding emotion 7 Part of the SMP Group spark



spark The UKteels less in control this June compared
e to June last year

A Feelings of control are much lower this June compared to June 2021, despite Covid concerns falling, suggesting the cost -of-
living crisis is a key concern
A Emotional scores for UK adults have slightly improved since last month as days get lighter and weather improves

100 Please indicate how you feel about your

9.0 whole world right now:

8.0
Ideal score

Proud & Confident rA 7.0
( rou ontl en) \ June 2021: 6.0 5.8 57 59

Elated 6.0 5151 5.1
5.0

4.0
3.0

2.0

May 2022: 1.0
Interested
0.0

5.5 5.4

Happy Excited In control

June 2021 (1025) mJune 2022 (1009) = May 2022 (1011)

This scale consists ofa number of words that describe different feelings and emotions. Please indicate how you feel about
your whole world right now. Happy; Excited; In control (1 = not at all, 10 = very).
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spark UK adults are feeling slightly more hopeful this
wemasrece M OQNtH but are still worried about finances

Unoertaln

Please describe how you feel about the upcoming month in one word or emotion (N: 1009 )
AnX|OUS Uncertainty CaimUncertain
Rel weadu Nervous, reieed NAITfEIEN G 010
e |eved nsure | d ﬁ-' t Apprehensive @ gored
D,eadAppre ensive ndifferéntcayious 6 eful
Apathy] Meh Congemed il Nervous Calmop ImlSthWarmth p = Fine
Borec Feanun oer Positive=—=2 Nothng _J BusyConcerned l5msummer,Neutral
leased

WEIE.Ied

Bored

!!!!! |!!!!

eeeeeeeeee
eutra | mbvelen Same ored GOOd QEL!tEDIStlcsunnrzad .
el _S I@ a ;~8=gContent ~MNread & L am 9 A)

15 iy iy egm _: — ] F|ne Stressiul 'y O f - A

Oka P geon feam q‘“’kgai e e e T Xd ek = Nervous = renmen’
Relax| G Opbd mPessmlstlc oncerne O A E intrigued
Warmpsa: An @ % Spring @ ét %lo;l
: Pessimistic Unsure @ [ Frustrated o pect onten

y ExpensweD pressed [ ooemnfil Confident Scared mem ohs d

GIadH
Content

Neuytral HOprU |Scared

W

ScB ied EAPPISHENSIVE "““Annzﬂp'rg}gﬁﬁ =
Trepidation helmed
June 2021 May 2022 June 2022

Response Analysis:

Positive

Please describe how you feel about the upcoming month of June in one word or emotion.

Mood of the nation 9
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spark UK adults are starting to feel more positive as the
cremm weather improves in the UK

A Positivity was slightly higher this time last year but negative feelings in June are similar this year to last, showing that even
®r ~ gqgr MMk 2k s| N fk®®k?2 8§~«s®s~| ®rs« k™2 ps®r 2kqgn?iem
and positivity as we head into warmer months

—Positive
75% —Negative _ _ _ _ _ _ _
4 ~
54% [ During the Winter, \
e e e e e e B e e B e -~ 49% feelings fluctuate
50% \ ( \| I more than warmer
I I I months. we predict
. I I . I that over the next
29_/0’/ —- | 30% 1 few months,
25% \ 1 | emotions will
————————————————— - I remain relatively
\ stable /
vz N \ — e P
- ©RY B3 O 2 2
June 21 July 21 August 21  September October 21 November December January 22 February 22 March 22 April 22 May 22 June 22
(1025) (1016) (1062)  21(1031)  (1013)  21(1047) 21(1090)  (1054) (1061) (1009) (1015) (1011) (1009)

Please describe how you feel about the upcoming month of June in one word or emotion.
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spark Forthe 3 "d month in a row, just 1 in 4 UK adults

weemes report high financial confidence

A Prk2ki« ~ «zsqr® s{82~"k{k|] ® s| ps| ~| gvarfer waathdr ipeans kegsgded t® r s «

put heating on and therefore, cheaper gas and electric bills for UK adults

A However, fuel prices are still at an all time high, hence 1 in 4 are reporting low financial confidence this month compared

to less than 1 in 10 this time last year

Financial confidence across the 18 months

50% Avg. fuel price: 128 pllitre —Low confidence Avg. fuel price: 166 pllitre
A High confidence A
TS

25% P

fl/Q :-]/'\ fl/'\ n/'\ fl/\ ﬁ/'\ N ,-1/'\ :-]/'\ c N ‘-1/'\ :-1/'\ Q/'\ fl/‘l, ﬂ/“l, q/"l, ,.]/‘], ,1/‘], WW
SR Y d

How confident are you about your finances in the month of June? (1=not at all, 10=very)
Do you expect to spend more, less, or the same amount in the month of June (compared to last month)?
Do you expect to save more, less, or the same amount in the month of June (compared to last month)?

Financial behaviour this month
compared to last (N: 1009 )

Spend more Save more

Only just over 1 in 10 can afford

to save more this month
compared to last

Mood of the nation 12
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merenroe - TIONGY thiS month

Kk Fuel is top of mind when it comes to spending

What is one thing you will spend money on this month?

Books

Qutings

Pub/Restaurants Presents

s 1OUSE/ DI Y

Gambling
Ins .mm Health | Electronics
Pets Travel B nng Weddmg School
Investment Easter
Alcohol Tutten Transport

SDG\BlISII'I Unsure Chlldren
o’g es
Fun
GardenlLeisure/Entertainmen

Sp"Bfts/Hobbles

Entertainment
Music e L
Commuting Myselfu Socialising

*GmesH ealth/Beautyrumitre

Family UnifomSport$/Hobbies

Pets
] othe

Summer F’resenls ebt ChnldrenEIectromcs
V\;’r:;port Boie ’ Festlval
edding @
Shoes Jj] 2 C
B B Savings y ar

H!{

i;U

Resmurams A cohol

Passport ~—

EnergyI

Jubilee

” ilf'

Concert
Cinema

;D|YEducatlon
IHousehoId

cTws:
;
me

\

With fuel prices at an all time high, it is
becoming a top thought for UK adults
when thinking about what they will
need to spend money on each month

Holiday and clothes remain top
purchases each month as people
book summer holidays/trips away and

Beauty Fuel Furniture Lelsure Gard Tkemys are buying warmer weather clothes
White Goods Renovatlon
YEW; June /
(N:1011) (N:1009 )
What is one thing you will spend money on in June? (Food and Bills are excluded)
Mood of the nation 13 Part of the SMP Group Spal'k



Finances are becoming more of a concern each
spark | . .
= [TIONEN @S Prices continue to rise

P —
e

Emotions™

Just 12% of UK adults can afford to
save more this month compared to

UK adults are feeling slightly more
positive this month compared to last.
However, scores of happiness and high financial confidence and many Igst, highlighting t_hat this is a tough
contrgl are the lowest for June that are feeling wofried about the time for those trying to save for the
HkiT =k «kKk| S | : ®r ki  « @ncr se'inkfuel pr‘chs. ®r s « future.
shows how the cost-of-living crisis is
s{8§2g®s| q 8k~8zki« {~~il

For the 3" month in a row, just 1 in
4 UK adults have reported having
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spark Summer Food

Real emotions. Real change

As we step out of Spring and into
Summer, our food plans tend to
change.

We wanted to know the food choices
UK adults will be making for Summer
this year and whether this has
changed at all compared to Summer

2021.

We also find out if UK adults perceive
Summer food to be healthy and get
S| «sgr ®« _s| ®~ ®rk Q=i« p~r" -~ 2s®Kk
Summer meals.
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spark Inflation fears are driving purchases of non -
~neses narishables up this summer compared to last
A

UK adults are buying more food in general this year compared to last, possibly due to more people working from home and the
cost-of-living crisis meaning less can afford to eat out

Frozen and stock cupboard items (long -life products) have increased by around 20% - these tend to be cheaper products, but
some may also be stocking up in fear of supplies being cut short or prices shooting up due to the Ukraine invasion

Food/drink purchases for the summer: ,m—————- -
90% m Summer 2021 (1016) | Plar:;gffndo:?ds
|
82% 81% 80% 76% ® Summer 2022 (1009) . common purchase

this year, especially
67% for Millennials
o 56% . (41%) compared to
2% ’53% . older generations
. like Gen X (33%)
360/0 N o e e o e o -

71%

66%

How you can help
Emphasising the source

of products could be
Fresh fruit and Crisps/ Snacks Stock cupboard ~ Meat/ Fish/  Frozen produce Beers/ Wines/ Confectionary  Plant-based useful for consumers

Vegetables groceries Produce/ Dairy Spirits foods who are looking for
local alternatives

Please select which of the following you are likely to purchase for the summer (multiple response)
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spark Summer food is associated with being healthy,
—esreeme frash, light and tasty

A Younger generations are more likely to think of Summer food and being unhealthy compared to older generations
A Retailers should emphasize pre -existing beliefs that summer food is healthy by using health -related language in their messaging

Describe Summer food in one word (N:1009) Healthiness of Summer food (N:1009)
Colourful 66% 0
orma O 27 /O
R DReela!(gg! O u §/lbrant
I N WY A
Slmple 1 Healthy Neutral

Appeusmg =5 allsfymg Cheerful
h | n weet ]i .‘& ®

‘ ':.'." .ﬁ.

(7-10 on scale) (4-6 on scale) (0-3 on scale)
Excmng Hot
15 Comfortable =
. "Joyag'r?mk Gen Z: 54% Gen Z: 14%
S y Baby Boomers: 74%g Baby Boomers: 4%

When you think of summer food, how healthy do you think it is? 0=not at all healthy, 10= very healthy
Please describe summer food in one word or emotion
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spark UK adults are more certain of their favourite
s M @AIS 1N SUMMer than in Autumn

Favourite Summer Meal (N:1009)

10% said Unsure Pies Jacket Potato 3% said Unsure

o Burgers

P, y | Faiitas Chlck?oast I;):nner
STew FiSh & Chips

Vegetables
’ -I ass _erole Cu rry Steak o
Potato i ,_;_ R.;g | ( j Chl“' Sausage & Mash  wecum
//‘ T a Ine

ﬁg“stHEJ;?k Puﬁ“‘a oY
asta Unsu rep

hicken Ice Cream

ni
 Poncsian

Fis

In the Summer, our appetite tends to be reduced because our bodies try to regulate our temperature by cutting down on heat  -generating
functions such as the digestion of food . Hence, we enjoy lighter foods like salads in the Summer and heartier meals like stews in Autumn/Winter

What is your favourite Summer meal?
What is your favourite Autumn meal? (asked in our September MOTN report 2021)
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